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Welcome to AOT in Action, your weekly e-newsletter from the Arizona Office of Tourism (AOT).  

A Message from the Director: 
Good morning.  
 
Have you registered for the Governor’s Conference on Tourism yet? This year’s conference is 
being held July 11-13 at the Arizona Biltmore Resort and Spa and the lineup of guest speakers 
and breakout sessions is definitely something you won’t want to miss. This is a great opportunity 
to learn about new trends in travel marketing and a chance to hear industry professionals talk 
about new tools available to the tourism industry. There are only a few weeks left to register! If 
you want more information or even want to register for the event, please read the news brief in 
the AOT News Flash section of the newsletter. I hope to see you at the conference! 
 
I’d also like to take the opportunity to say congratulations to Debbie Johnson, who was elected as 
the new chairwoman for the Arizona Sports & Tourism Authority board. As president and CEO 
of both the Arizona Hotel & Lodging and Valley Hotel & Resort associations, Debbie is an 
incredible advocate for the tourism industry and her professionalism and leadership will be a 
tremendous asset to the Sports & Tourism Authority.  
 
Last, but certainly not least, I would also like to congratulate Jonathan Walker and his team at the 
Metropolitan Tucson Convention & Visitors Bureau as they celebrate the 25th Anniversary of 
their incredible organization.  Thank you for everything you have done over the last 25 years to 
promote tourism in Tucson and the entire State of Arizona. 
 
 
Have a great week.  

 

  

 



Margie A. Emmermann 
Director 
Arizona Office of Tourism  

AOT News Flash 
Governor’s Conference on Tourism Silent Auction
The Governor’s Conference on Tourism (GCOT) is seeking items to be included in this year’s 
Silent Auction. By providing an item for the auction, your organization will be featured to 
hundreds of GCOT attendees from the Arizona tourism industry, as well as invited government 
officials and media. Your company’s name will also be featured in the official printed silent 
auction program.  DONATE TODAY! For more information please visit 
www.aztourismconference.com.  
 
Save the Date: The 27  Annual Arizona Governor’s Conference on Tourism th

This year’s 27th Annual Arizona Governor’s Conference on Tourism is July 11-13 at the Arizona 
Biltmore Resort and Spa. The program will be a dynamic mix of fresh industry information and 
resources that can help you plan for another year of marketing Arizona to audiences around the 
world. Breakout sessions and speakers will teach you how to take tourism marketing and 
promotion to a new level. With so many exciting opportunities happening nationally, the Arizona 
Office of Tourism and its association partners are committed to bringing you the most up-to-date 
tools available for tourism professionals. For more information and to register for the event, 
please visit www.aztourismconference.com.  
 
Rural Tourism Development Grant Program Fiscal Year 2008 – Coming 
Soon! 
The release of the Rural Tourism Development Grant Program (RTDGP) guidelines for fiscal 
year 2008 is coming soon! The primary objective of the competitive grant program is to provide 
coordinated funding for tourism related infrastructure projects. These funds assist rural economic 
development through tourism to strengthen the regional and local economies and expand tourism 
in rural and Tribal communities throughout Arizona. The primary function of the infrastructure 
project must be tourism development and the project must be designed to initiate economic 
growth and enhance future tourism development. For more information, please contact Karen 
McClurg at kmcclurg@azot.gov.  
 
AMC Plenary Session – Tucson, AZ 
AOT sponsored the Arizona-Mexico Commission summer plenary and co-hosted the Tourism 
committee meetings in Tucson on Friday, June 15th.  AOT Director Margie Emmermann and 
Sonora Office of Tourism Director Pano Salido chaired a lively discussion on issues ranging from 
the Lukeville Port of Entry to an update of AOT’s geotourism initiatives.  The meeting was co-
chaired by Felipe Garcia, representing Jonathan Walker, President and CEO of the Metro Tucson 
Convention and Visitors Bureau, and Roberto Lemmenmeyer, owner of the Hotel Marina Terra in 
San Carlos, Sonora.  Representatives from the Department of Homeland Security, the Arizona 
Department of Transportation and Customs and Border Protection also presented to the nearly 40 
people attending.  The next AMC plenary session will take place in October in Sonora. 
 
AOT Joins Border Governor’s Conference
The Tourism Work Table of the Border Governor’s Conference met in San Francisco this week to 
discuss recommendations for the XXV Border Governor’s Conference.  The next conference will 
take place in Rocky Point, Sonora, Mexico at the end of September.  Representatives from Texas, 
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California, New Mexico, Baja California and Sonora took part in the discussions that focused on 
the Western Hemisphere Travel Initiative, border economies and what the border states can do to 
promote tourism in the region.  AOT has added a border region map to our Web site - 
www.arizonaguide.com/Section.aspx?sid=70  
 
 
AOT Announces Rock n’ Roll Economic Impact Numbers  
AOT Director Margie A. Emmermann officially announced the results of the marathon’s 
economic impact study along with event organizer Elite Racing Inc., and mayors from the race’s 
host cities of Phoenix, Scottsdale and Tempe. The Fourth Annual P.F. Chang’s Rock n’ Roll 
Arizona Marathon & ½ Marathon held this past January generated an estimated $44 million to the 
state’s economy. More than 34,000 runners registered for the 2007 race, enabling it to also 
contribute more than $2 million in tax revenues. This level of spending by the participants of the 
event helped produce an employment impact of 1,230 jobs within Maricopa County.  This study 
was last conducted after the inaugural race in 2004, when the economic impact was estimated at 
$41 million, including $1.1 million in tax revenues. For the 2007 event, more than half of the 
runners were from out-of-state, which means that a significant number of race participants were 
spending money on hotels, food, shopping and other items in Tempe, Phoenix and Scottsdale, the 
race co-hosts. The top five states of origin for out-of-state runners were: California, Illinois, 
Colorado, Wisconsin, and Washington.  More than 21 percent of out-of-state respondents 
reported traveling outside the Phoenix Metro area during their stay, a significant increase from 
the 17 percent that traveled throughout the state in 2004. Sedona was the most frequently visited 
community with 45.5 percent of participants traveling to the destination, followed by Tucson at 
28.4 percent. Native American Tribal lands accounted for 21.8 percent of additional travel, while 
Flagstaff and Williams captured 18.5 percent of travel outside Phoenix. The next race will be held 
on January 13, 2008. For more information and to register visit www.rnraz.com or call 800-311-
1255.  An executive summary of the economic impact study is available in the Research section 
of www.azot.gov. 
 

Trippin' with AOT 
Participate in La Cumbre in 2007
La Cumbre is the premier travel industry conference for the sales and marketing of travel to the 
United States from Latin America. This year it will be held September 5-7, 2007 in Fort 
Lauderdale, Florida. The event features a structured, computer-matched marketplace enabling 
buyers and suppliers to meet during scheduled appointments. Approximately 500 buyers and 90 
press members from throughout Latin America will attend this event. Barbara Jackson, AOT’s 
Mexico representative will attend on Arizona’s behalf. If you would like to participate in La 
Cumbre as part of the Arizona Office of Tourism booth please contact Kristy Swanson for more 
information at 602-364-3696 or via e-mail at kswanson@azot.gov. The cost for registration is 
$1,000 for DMOs and $750 for tourism suppliers. Travel expenses and shipping are extra. 
 
Register Now for the 10  Annual Arizona Showcase in Hermosilloth

AOT will hold the 10th Annual Arizona Showcase October 3-4, 2007 in Hermosillo, Sonora, 
Mexico. This event promotes fall and holiday shopping, attractions and accommodations 
throughout the State. This year there will be a special emphasis on weddings. On the first night of 
the event, a trade show for travel agents and media representatives will be coordinated. The 
second night of the event will highlight a charity fashion show with local models - specifically 
targeting high income families and individuals with a strong propensity to travel. The cost to 
participate varies from $800 - $2,000 depending on type of supplier and level of participation, 
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plus travel expenses. Sponsorships are also available. The deadline to participate is September 1, 
2007.  Early booking discounts apply. Please contact Kristy Swanson at 602-364-3696 or via e-
mail at kswanson@azot.gov.  
 
Japanese Receptive Operator Sales Mission Expanded in 2007
The Annual Japanese Receptive Operator Sales Mission is scheduled to take place in Los 
Angeles, CA on August 2, 2007. This mission is an organized function that introduces Arizona 
suppliers and DMOs to the California-based travel professionals of major Japanese tour 
companies. The event features destination development seminars/workshops as well as a 
marketplace. The participation fee is $250 for suppliers and $350 for DMOs, plus travel 
expenses. In 2007 there will also be expanded opportunities for Arizona suppliers only including 
sales calls on Friday, August 3rd and a golf tournament on Saturday, August 4th.  Please contact 
Osamu Hoshino for more information at 801-266-3345 or via e-mail at ohoshino@comcast.net.   
Space is limited and the deadline for participation is July 20, 2007. 
 
Industry News 
 
Senate Bill Would Create $100 Million Tourism Marketing Effort  
Under a bill introduced this week in the Senate, the government would establish a tourism-
marketing entity to encourage inbound travel to the U.S. Currently, the U.S. is the only developed 
country without a government-sponsored tourism campaign. Under the "Travel Promotion Act of 
2007," sponsored by Sens. Byron Dorgan, D-N.D., Ted Stevens, R-Alaska, and Daniel Inouye, D-
Hawaii, the U.S. government would establish an independent, non-profit entity called the 
Corporation for Travel Promotion. The CTP would be comprised of a 14-member board 
appointed by the Secretary of Commerce. The bill also creates a $100 million Travel Promotion 
Fund that would be financed through a $10 fee paid by travelers from countries that participate in 
the Visa Waiver Program (TA, 6/18). The CTP would use the fund to promote travel to the U.S. 
(Travel Weekly.com, 6/21; Special to TA) 
 
New Passport Rules Postponed for at Least 6 Months 
The Bush administration Tuesday postponed for at least six months the new security rule that 
Americans show a passport when crossing U.S. borders by land or sea, requiring instead that 
citizens present an identity card and proof of citizenship upon entry for the first time beginning 
Jan. 31. Under the change, travelers returning from Canada, Mexico, Bermuda and the Caribbean 
would no longer be able to make a verbal declaration of U.S. citizenship but would have to 
present a government-issued photo identification, such as a driver's license or certain "trusted 
traveler" cards and a birth certificate. The Homeland Security and State departments said they 
expect to require passports or similar documents no sooner than the summer of 2008. The House 
and Senate passed legislation last week to delay the requirement at land and sea crossings until 
June 2009. (Pages A11, Washington Post; 4A, USA Today; 1C, Miami Herald; Los Angeles 
Times.com; AP; Special to TA) 
 
US Airlines Continue to Plummet
Multiple studies are showing plunging satisfaction with the US airline industry. To cite just one 
example: A recent complaint rate for US Airways was triple what it was at the same time last 
year. Perhaps the worst place in the country for airline passengers is New York, where upwards 
of one third of all flights at Newark Liberty, John F. Kennedy and LaGuardia were either late or 
cancelled. That led to nationwide disruptions. Just in Newark alone, 15,480 delayed flights in a 
recent two-month period left the ground an average 95 minutes after their scheduled departure 
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time, according to federal figures. Those statistics come as no surprise to air travelers. Scenes of 
delayed passengers sleeping on terminal floors, or sitting endlessly on parked planes, have 
become common occurrences. But perhaps no US airline has fallen farther than United, the US's 
second largest.  
 
For example:  

• Last year, United had the dubious distinction of having more passenger complaints than 
any other airline.  

• The University of Michigan's 2007 American Customer Satisfaction index found airlines 
scoring lower than at any time since 2001, with United at the very bottom of the industry.  

• Even some of United's most loyal passengers are reporting service declines.  
 

"There were days in the not-too-distant past when United's service was fantastic, especially if you 
were an elite flier," business executive Jordan Ayan told USA Today. A newspaper review of 
complaints filed in recent months showed it can often be difficult to reach a destination, get 
accurate help from airline customer-service representatives or get money refunded when a flight 
goes awry. A basic problem acknowledge by airline executives is that they are flying more routes 
with fewer employees. United attempted to at least make a stab at the problem by recruiting a 
new position last year – a vice president for customer experience. But in the meantime, United 
and other airlines are continuing to outsource thousands of jobs, including customer service 
positions. Another problem: More people are flying. The FAA is predicting the country's major 
airports could be dealing with more than 81 million takeoffs and landings a year by 2020, up from 
about 62.5 million now. (Report by David Wilkening – TravelMole Newsletter) 
 
Marriott, Schrager Team up for New Brand
Marriott International, Inc. is partnering with Ian Schrager, the boutique hotel impresario, to 
create a new brand of up to 100 hotels. "Nobody has done what Ian has been able to do with his 
hotels time and again, and he is the perfect partner to help us create and launch a new, modern 
genre of hotel," said J. W. Marriott, Jr., chairman and CEO of Marriott International. He added: 
"These hotels will be an excellent complement to the Marriott portfolio of brands and allow us to 
use our global platform and ability to execute to create something completely new, different and 
original — the first truly global branded boutique lifestyle hotel on a large scale. We expect the 
brand to set the standard for decades to come." The company said the new hotels, not yet named, 
will combine the personal, intimate, individualized and unique lodging experience that Schrager 
created with Marriott's operational expertise on a global scale. The new brand is a response to 
new cultural and social imperatives that Schrager says have emerged. "Together Marriott and I 
have a new vision and plan to radically rethink and catapult the lifestyle boutique hotel into the 
present by capturing the spirit of the times," said Mr. Schrager. "People today are sophisticated 
and they understand good design, quality, originality and commitment to excellence. They will 
not accept something derivative and they want the ethos and soul of a hotel to be authentic and 
have character. They also expect and deserve impeccable, modern and gracious personalized 
service that is at the same time luxurious yet down to earth." The hotels will be located in 
gateway cities throughout North and South America, Europe and Asia. The initial list of markets 
to be explored includes New York, Miami, Los Angeles, Chicago, San Francisco, San Diego, 
Boston, and Las Vegas in the U.S.; London, Paris, Berlin, Frankfurt, Madrid, Barcelona, Milan 
and Rome in Europe; and Beijing, Shanghai, Singapore, Bangkok, Seoul and Tokyo in Asia. The 
new partners say they expect these one-of-a-kind, 150-to-250 room hotels to be not just the most 
aesthetically pleasing in their markets but to be the most environmentally responsible as well. The 
partners will divide responsibilities for rolling out the brand, with Mr. Schrager leading the effort 
on concept, design, marketing, branding and food and beverage. The Marriott company will 



oversee the development process, and operate and manage the completed hotels. (Report by 
David Wilkening – TravelMole Newsletter) 
 
Hotel Industry Breaks Records in 2006
The U.S. hotel industry had another record-breaking year in 2006, according to a new report 
Monday from Smith Travel Research.  According to its statistics, the industry recorded $26.6 
billion in profits on revenues of $133.4 billion. Both are industry records, STR said. "Profit 
margins increased to almost 20 percent, up from 18.4 percent last year, sand Randy Smith, owner 
and founder of STR. Smith predicted only a slight decrease (.7 percent) in occupancy levels this 
year. Although hotel construction is on the rise, Smith said, construction time has lengthened and 
only a few major cities have a potential for overbuilding. "We see no reason why the U.S. hotel 
industry should not be fine through 2009," Smith said. (See more hotel news below.) (Travel 
Weekly.com, 6/18) 
 
Starwood to Cut Trans Fats From All Food Operations 
Starwood Hotels & Resorts Worldwide is working to eliminate artificial trans fats from food 
served at its U.S., Canadian and Caribbean properties by the end of the year. The ban will apply 
to all food served as Starwood-operated restaurants, banquets, catering, room service, bars and 
lounges. The ban will apply to all Starwood brands, including Sheraton, Westin, Four Points by 
Sheraton, St. Regis, The Luxury Collection, Le Meridien and W. (Travel Weekly.com, 6/19) 
 
Expedia Launches Unmanaged Business Travel Resources  
Expedia.com announced the launch of its new Business Travel resource for unmanaged business 
travelers--those who book their business travel on their own as opposed to through a corporate 
travel department or full-service travel management company. Among the tools offered are 
MileageManager, which enables business travelers to manage and track multiple travel rewards 
program totals in one place, and Expedia.com Thank You, which allows travelers to earn rewards 
points across multiple travel providers. Other tools include ExpediaToGo, which allows business 
travelers to send their flight itinerary to their mobile devices for easy reference while on the road. 
(ModernAgent.com, 6/19)  
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